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In a world where communication is reshaping our
lifestyle, “our business approach is based on Shifting
Directions to suit every need without compromising

on quality and uniqueness.

Thinking out of the box is our passion ...




WE ARE PROFESSIONAL

' INTEGRATED COMMUNICATION SERVICE



WE ARE CREDIBLE

We gained the trust of Our Clients who are Our Partners in real.
We grow together, we overcome business challenges together,
we achieve goals together, and we do harvest together.




MASTERPIECES
ARE OUR STANDARDS

WE ARE MARKETING AVENUES

WE SHIFT DIRECTIO
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BRANDING & ADVERTISING
PRINTING & PRODUCTION

WEBSITES & APPS
DIGITAL MARKETING
MEDIA & PUBLIC RELATIONS
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Your Bite = Qur Momentum
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1 - Emergency Card Client:
2- Covid-19 Poster International Community of Red Cig&C
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CORONAVIRUSES are a large family of viruses that are known to cause

C OVI D_ 1 9 illness ranging from the common cold to severe acute respiratory illneses.

The new corona virus that is currently affecting countries worldwide is

CoronaV[ ru S called COVID 19.

Common symptoms include respiratory infection-fever, cough, difficulty breathing.

HOW IS THE VIRUS REDUCE RISK OF CORONAVIRUS
TRANSMITTED? INFECTION

The disease can be spread Oy Fr T e ot e el q )
from person to person oy requently clean hands by using soap and water.
through moisture from : : E
& pa - When coughing or sneezing cover mouth and nose with flexed
mouth, when elbow or tissue. Throw tissue immediately and wash hands.
an infi | pierson

coughs or sneezes. - Avoid close contact with anyone that has fever and cough
+ Avoid touching eyes, nose and mouth.

« Stay at least one metre distance {rom others.

Hefore eating After toilet use n hands After handling
your prepare food are visibly dirty animals
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Rehabdlization of heskh certers Peycheaodial SUpport (P55),
14,1!55 beneficiaries prychisodial first aid, life skils training,
and Community-Based Iritiathees (BK)
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3 Fold Brochure
About ADRA

Client:

The Adventist Development and Relief AgeflORA

About ADRA
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The Adventist Develogment snd Rebef Agency AR fikee to thank its partaers and
a0 independent, asshtance and
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o Syria, ADRA wax cstablishesd ire
Mat! signed with the Syrian Arab fod Crescent
{SARC) aru since that tme hos implemanted & s {S i

Brivty of | A [) i it SYR{

cti in partrecship with SARE and =

encouragemenl

pvard o ministees.

Based in Damascus, and supported by a tearm of ?’ﬁ ‘ U“ch

focal stalf, ADRA continues to provide

snce to thousands in need.

Contact informetion:
ADRA Syria

Wt Mazzah, Damasc

s = 08 11810 39
Eonall irfraddrasyriaorg

Sectors of Intervention
and Activities

Strategic Priorities
noeds of vasinaesbie
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* Redraliitation of health Gacitties
5 receives funding
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e 5 OB ity g ot SS6IS  Food Security and Livelihoods | ADRA Sy nciuding goverments.

Vs Sfferent JUREL fnekading ;.“y(,\ et
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e ol of ™ :
£33 Br0ls 5p ® Prom 7 of food vouchers .
agendes ::S‘dixﬁ‘mmﬂ\m} +

* Roy & Droductive sssels
* Restoring productive asaets




Calendar Client; @

2020 The Adventist Development and Relief A4BiRgy

BRANDING & ADVERTISING




BRANDING & ADVERTISING

o sy e 4]

Jyadll
gl

Annual Report

sheadl it il atpalt ol ki

HTH 313,244 fon AIS0) F74 100

NADCL 74 tan MACO, 264 ton

alall SlelsAil &R &bzl

oy s il

1,445,847 m*

et bl a

Client:
Syrian Arab Red Crescent
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A5 Voucher Client:
Food Vouchers The Adventist Development and Relief AgAhalyA
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Albaraka
Business
Center

Here we are tackling the idea, which is how the three elements (the entrepreneur, the bank, and
the center) work together to develop various business projects influencing economic prosperity.
Smaller circles growing into bigger ones are probably the best and most artistic

demonstration of this concept.

Therefore, the logo illustrates those three elements as circles inside each others, because there’s
collaboration between them, and they affect each other and the community as well. Each circle
no matter how small it is has its effect on the bigger circle carrying it. Those circles, however,

are also inspired by the “on” button, and numbers chart. They both convey a feeling of excitement
for work and professionalism.

This is because every business project will be applied based on proper and professional work and
studies done inside our advanced business center. Finally, the circles are also inspired by dartboards.
A dartboard symbolizes how the center will be a place for the entrepreneur to gain the required skills,
and benefit from the support of the bank to stay focused on the goal and hit the target.

This logo is sophisticated, and very creative; it carries lots of subliminal messages
and symbols using simple circles.
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LIVE SMART
o g duc

THE ICONGRAPHY

The icon is the heart of the logo. It features three
abstract human figures in a circular formation,
representing collaboration and a connected community.
The space between the figures forms a hidden star,

a symbol of excellence and quality. Additionally,

the figure on the right cleverly forms the letter 'L,

which stands for "Live.

The logo uses a modern color palette.

The deep purple background conveys wisdom and sophistication,
while the bright teal highlights innovation and clarity.

This high-contrast combination makes

the logo vibrant and memorable.
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i SHKURD

LOGO STUDY

This playful, bubbly typeface captures the essence of soda, from fizz
to splash. Each letter feels dynamic, echoing carbonation and liquid
movement, giving the logo a fun, energetic, and fluid personality.
The rounded, organic shapes and floating bubbles enhance the
refreshing, effervescent character of the brand, making it instantly
appealing to a vibrant, youthful audience.
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OVERVIEW

The logo blends heritage and modern values: the castle-like shield
connects to Bab Toma and the Damascus Old Wall, symbolizing
protection and history, while the people, star, and fields represent
solidarity, hope, and sustainable development. Together, they reflect
Faz'at Watan’s mission to protect, support, and empower

the community in Qassaa — Damascus.

Client; dcja
Fazaat Watan (|_|:\g

ICONOGRAPHY

THE SHIELD

Symbolizes protection and safety (the core values of the team).
Its upper part, inspired by the historic Bab Toma gate, connects
the logo directly to the rich heritage of the Qassaa district.

THE HUMAN FIGURES

Represent cooperation, solidarity, and community support.
Each person extends a hand to the other, reflecting the team’s
deep commitment to social responsibility and unity.

THE STAR OF THE ORIENT
is a symbol of light, guidance, and cultural pride, positioning
the brand as a prestigious, visionary, and trusted leader in its domain.

THE GROUND LINES

Symbolize growth, productivity, and sustainability.

They allude to the civil and community-driven services offered in the
Qassaa area, reinforcing the spirit of development and resilience.



A A

AVA AVA
A A VA
A VAVA

Client:

BRANDING & ADVERTISING Mobile App Outdoor CampaignAI Baraka Bank

e - e TR

@)gul Spll Gulao gl enl] dudpno Clligs jlap] dulSo|
aSpll guhai JI5 (o




A A

AVA AVA
A A VA
A VAVA

Client:

BRANDING & ADVERTISING Mobile App Outdoor CampaignAI Baraka Bank




A A

AVA AVA
A A VA
A VAVA
Financing Small Projects Client:

.ﬂ-—-.- ;
' r & i retaas _
wea— LN L, -J—-;I 2

1I .I--- _: ‘I _-_- :

1 b




T N T e Depllan Outdoor Campaign| e s I

S\ O




BRANDING & ADVERTISING

Oxygen Outdoor Campaign

ﬂ@ WwwlhamOLCOm

®

Client:
Hamol Personal Care Products m[l
S\ O

LAVENDER
r- & ROSEMARY

Jaall it g o2l
fasadlil colsbbas i

Richin Arti-Crdants




BRANDING & ADVERTISING SR e el BN

S\ O




SIAWNIDI N CRSFTABIIIMHINYN (€  Worldcup Full Campaign

Client:
Kazdoura

0)9US,




A A
VA AV

A AY Va |

A VAN 01025

BRANDING & ADVERTISING SR e e e azdonia

. S0L0 .

KRI KRI

el - Ve ‘ .. e G




A A

VA AV
A A VA
A VAVA

Client:

SIAWNIDINCRIFAABIIZ IS\ [€)  Healthy Line Packaging Kazdura Nuts

S T e




)9S

Client:

SIAWNIDI N [CRIFABIIS I IN(€)  Van Branding Kazdura Nuts

3l palua g 6 il =l s pais

tuig & :
011 590 E000

) s g Bl A A
011 590 8000




A A

AVA AVA
AV AV VA
A VAVA

BRANDING & ADVERTISING

v e o] L= o 9 < —
= 2 s a = —
== = 8 =={n —— i
o= 3 & e = .

==
(@] /= O ] kel O
—% — 2 == =z
 — Ny & T T  —— e ——

REFRESHING
SIZZLING
SENSATIONS

+VITO |

REFRESHING
SIZILING
SENSATIONS

JAY,




BRANDING & ADVERTISING Packaging

halhalc hathalo halhale hathaflo halhale
SHAMPOO ) SHAMPOO

SHAMPOO
SHAMPOO SHAMFOO

halhalc
SHAMPOO

DYED HAIR
£91noll yoitl)

DRY & DAMAGED HAIR EXTREME CARE

OILY HAIR NORMAL HAIR
@ililg slall yoil

?i.ﬁ.'l.‘.\_" Jo soLall 1)

LESS CHEMICALS LESS CHEMICALS

MORE CARE THICK MORE CARE £
On / SULFATE PERFECT

o] FIX o) papJl

E
0% Bece Fuig casl 0% B Sinsocns TRONGER H
TR _ 051 aity e s Hlgo L]..I:llﬁ_uLuu_ﬁ algo . k':-EI-DE_l-n_LuJ -.grautl LTEY.Y]
e z i \ yisfatic \ LR )\ castor o
WITH . S-VIT BS -_ PROAN 1Bf- . B WITH & &JOJOoBA 8 ARGAN E“;LI:}RLGT [/ BS
T | POMECRANATE EXTRACT b . ': & KERATIN

VITE/PRO WV
KERATIN / COCONUT 1 i G‘NKE':.E'LGB"" E;‘Tmﬂ
KERATI

% JOJOBA OIL

. TIRED & BRITTLE HAIR
| “andiallg cieiall poiil)

LESS CHEMICALS
MORE CARE .

Client:

Hafhafe

halhalc

SHAMPOO

BODY & HAIR

Jouilig paual)

JE%

% WITH
i' CINKCO BILOBA EXTRACT

SWEET ALMOND OIL
E MINT

——

20NN

halhale

SHAMPOO

ANTI I}AHDRUFF
opudsll ap

GR!EH "I'EA oIL
% PRO-VITBS

AMTI-D AMNMDRUEE

P Car

o Ve g e



Client:

BRANDING & ADVERTISING Packaging Hafhafe




Client:

BRANDING & ADVERTISING Packaging Hafhafe

halhale

il

/ {?ep-(qmﬂtﬂlf

CURLY HAIR
wdl B

— soyall poddl —




Plateau

BRANDING & ADVERTISING LRl . P ATEAL:

ANTIBACTERIAL

FOAMING HANDWASH

ANTIBACTERIAL
FOAMING HANDWASH

Iaaglilly waksys
Mailsturizing Aloe Vera

wilighal
GERM ' TETETER Ve
1
f < lamtail Sitalig|
FRUTEB“H" il ddall oa B m‘-ﬂ-‘-ﬂiwﬂliﬂﬂ"?"wl‘ﬁﬁuﬂiyﬂ:
. . Aub syl
2099l 2o sl gl Wb nd sss Jbaalg platisll e gl
Juk i Jghie _}_mbnaaﬁmaﬂu.ﬁn.ﬂhﬂ-"




BRANDING & ADVERTISING Packaging

-

iy %
SHOWER GEL
SUGAR FANTASY

ISLAND BREEZE

VITAMIN E

/AN

ey PLATER

SEPT

UTEE M P

" Rm " ||r|w| 1

i

COTTONBL COTTON BUDS COTTON BUDS §TTON BUDS ¥
100% Pure Cot 100% Pure Cotton Qﬁ NAIL POLSH 100% Pure Cotton . % Pure Cotton

o= 75 Buds —= W[ﬂ” REMOVEH e&=o 75 Buds == W 75Buds = _~f

o=o 75 Buds <



BRANDING & ADVERTISING

Packaging

Client;:

ATERL

2 .
i ) -
‘ COTTON TOUCH ;



DIGITAL MARKETING SRR et g soecan sou = | (]

yuudpall yagoudl g o <L | [FT7
BANQUE BEMO SAUDI FRANS|

ywuipall ynageowldl g_oy ¢l i
BANQUE BEMO SAUDI FRANSI

EE_

ywuwipall yiagewldl g o ¢l i L
BANQUE BEMO SAUDI FRANSI

=i 69 Alluloa s
N . i (] ] - . I
Current Account / Individual / SYP : q_'*'—’ 9)J$J -CJ l

60,129.58 CR
012345678910SYP

Jxilgall &85 doad

- ._:,'._1::‘"_ TEEEL: S R e 2 i — @ & LJ—'L'9-° ‘tﬁ‘-léﬂ Wilm oo (cLjpm4
i e it Loded ¥ ¢ - 2 1 L gl sl ghs e g

aleola)l hludi &9

=

Sl I Sy

oasgiall

J2bgoll apn) &=

0 40 xXx A O

BBSF Shlaal Byall ylad g gl Slszaall

INTERNATIONAL DAY OF BANKS
DECEMBER 4

BBSF Mobile

# Download on the , GETITON
o App Store Google Play

011 3020
www.bbsfbank.com \
@bbsf.syria

011 3020
www.bbsfbank.com
@bbsf.syria




DIGITAL MARKETING SRR cllent: gt soecun sou s | ]

vwuipall uniagowdl g o el iy vwuipall yagewdl g oy ¢l i 190
BANQUE BEMO SAUDI FRANSI

Junijall aogcwmll g0 u Ay
Banque Bemo Saudi Fransi

BANQUE BEMO SAUDI FRANSI

Al olegainpalllo
MERRY CHRISTMAS INTERNATIONAL

and Happy New Year DAY OF BANKS
DECEMBER 4

Omar Al Ghraoui
G 9=l joc

TALENT

WINS GAMES
: TEAMWORK

WINS CHAMPIONSHIPS

&
T
&
e e p— R L
(S8 g
. 52 > 7
A
’}"‘-" f——]
- ' 1
i

o .
S cn "}f"
; i
- L 7o
5y LA 3
-\ ."..--.- — : S/ {
[ - L =
i -
¥
) e
-3
e T




2.487 11.579 634
posts followers following

Follow -

Social Media

\ |
L |

#BSFF_Trading_Academy

—

AUl odl vrwwdpadl unagowad | g oo
BEMO SAUDI FRAMSI FINARCI

Aol uruad pall unsgeuull g o
BEMO SALDI FRANSI FINAMCE

=

Client:
Bemo Bank

dod Lol wiewipall viageeddl g o
BEMO SALUDIFRAMSI FIMAMCE

...iSi lgayeil lies lgaul

#BSFF_Trading Academy

dllodl l.___I'I.UJ..i}Ji‘LI|I.___I‘"_hgm.LlJ|q_D.é.![
BEMO SAUDI FRANSI FINAMCE

2 ol il

ddloll uuipall ynagewdl g o T

BEMO SAUDI FRANSI FINANCE

ﬁJJLﬂJll:fmﬂ}.ﬂJll:ﬂquujlwl
BEMO SAUDI FRAMSI FINANCE | S

&

Lol Lruwijéll tisgauull g ou
BEMO SAUDI ERANSITINANGE

Silloll Glygdll o Lo

#BSFF_Trading_Academy



- - Client: s
DIGITAL MARKETING Social Media |b|r$r,g\t| Haytham Eu

dsloa)l cilelin I

PLATEAU

eee * "
* -
2.487 11.579 634 “'ﬂ""l U'"

posts followers following - = S—pall x lesg s s

T £ 0 20 i
-

phall il o il
isilgall Sleliall

CW-High Risk
SCAD | LW | M

st sall abi’ g ] il edall g all

x
25-9-2025
WORLD
PHARMAGIST
3 C/
) e Ayl LSS 200
il e S

-

Qe r AR
ket gm ’
| ——

h A @ o s




SOCIAL MEDIA

PLATEAU

2.487 11.579 634
& posts followers following
PIATEA: /- N £

PLATEAU

SMOOTH

HH (]

m—
COTTON RO
£ g T
o e
——

COTTON
BUDS

FrS £
nen

s |
’*—«- <~ B2 ’
. -

LA\

PLATEALE

KEEPS THEM

POLISH
REMOVER

Client: @

Plateau PIATEA

SEPT

LN

PLATEAU:

THERE IS A PERFECT

NAIL
b POLISH
: REMOVER

SOTION = v
l“ SAFE YET BUDS L s ﬂ
saaboy POWERFULL . EIO IMPACT

{ B2

% Il I|||Iih;;n|h1.ll.

%
:

; g B
.

0 o

8 2 s s
j = - = =
FAST AN
FASTER :E:;& Pﬁ 15 MORE TH. i
FASTEST ENOUGH
U

b ﬁ
BOO TO YOU

A Q O o From Our Crew

(AN
Ll MAKEUP LINE

M|




DIGITAL MARKETING

< HAFHAFE HAIRCARE

2.487 11.579 634
posts followers following

Follow -

HAFHAFE HAIRCARE

haf‘hafé’

e
21093 @20

h A @ o s

Social Media

Client: g
Hafhafe Haircare halhale

i ] Iﬂ
halhale

| ] k] J
halhafe

ha[‘hatb’ ha[‘halb’

h:a[‘hat‘é"’r hal'halbﬂ




Client:

DIGITALMARKETING ~_SSHIVEE Client:

Sousgins ylac go Hjgll e dBalaall dyans Sl dyliell (ljiodl Jall
N gil{l oo Jugy sisls (5)igi bli Jlasiul Jlall cuzgll » sgall wlile yhos

CitrussTV ~ JUpd e o Jloluwell cahio clulo

334 211K 134

Posts Followers Following

Profile Name
Lorem ipsum. Lorem ipsum.
blog loremipsum.com

gulua pudginal dligdall (ahlil Sl you jlga Jlesiiwl clilay
4l 10 douw giljlly diilom 5 1la0 aaiy g euwall ogouu Juj

allglg bl iei o libly gipw Ah
| iy azsl

Iyl Go palaill aldls Ja



DIGITAL MARKETING Social Media

Rima Iskandarani ~

334 211K 134
Q"*‘?""'ﬁ"‘“ Posts Followers  Following
(+)

Profile Name
Lorem ipsum. Lorem ipsum.,
blog loremipsum.com

YOUR BREAKUP

Can Be Easier |

Client:

Rima Iskandarani - Life Coach

Learn to
SAY NO
after hours

PLAN for the
pest & worst CASE

5TIPS ON HOWTO

overcome
FEARS STOPPING
you from your DREAM job



DIGITAL MARKETING

&— wecaredoctors

O
Posts Followers Following
WeCare

G

™
We Care

S
N Zan >

Social Media

WeCare

\ 4

WeCare

Universal
Children’s Day

! 5
§
2.

Don't Be
an ash

Client:

\ 4

WeCare

SARDINE
Your Perfect Nutriment

WeCare

World
|:] ':l n ,-':' rp_'-"-' l.':] -t_l ‘:
Cancer Day

WeCare Specialty Clinic

WeCare

Some

REMEDIES

are worse than

¥

)
"
Ny - &




DIGITAL MARKETING

&— lamesacateringservice

132 1,600 139

Posts Followers Following

LA MESA

_©

LA MESA Catering

WISHING YOU A
YEAR AS WHITE
AS YOGURT

AMESN e

7

LETS BE HOMEST,
| OMEOF THE BEST

THINGS ABOLT THE
| HOLIDAY StasoN
15 THE FOOQD.

Y ) AN I B O

Social Media

#WORLDFOODDAY

| f _._.:.-" P . ;
Iq'fl L.- I’F,.{,P'!{ tﬁ

) i -‘ ..-1 !
I y \ \ I I4 Y & \ LA MESN , CATERING SERVICE

: 'BRJNG YOUR FAMIL g
LIEB DOWN YOUR MAT
 AND HAVE A FEAST 5
WITH LA MESA.

/

l N MUESE CATERING SERVICE

\ \ll“ﬁ\

Client:
LA MESA Catering

LA MESA , CATERING SERVICE

MESA

LA MESA '

LA MESA

banquet for every occasion




Client:

DIGITAL MARKETING Social Media TOGO Fast Food

4

S a»

Your Bite = Gur Momentum

9:41 PM

&—Togofastfoodsy

26 298 139

Posts Followers Following

TO GO Fast Food

” Fws'r

5 OUR

MOMENFUM 98

-DRACULA

e

£ & '\\

ml !iltllli'r
ﬂ'""nul argd Ilrﬁ

Chicago Buiger

&J anih
| m % .‘!!

:.-..4"-&—&" £ ﬁr !
: Mc. £PDL¥|
Ra Q




| . Client:
Social Media MINNIEME

&~ MinnieMe

89 532 139

Posts Followers Following

VALENTINE |
L e R g

» CHOICE

@pregnantpauseau




Client: C\Kf-
DIGITALMARKETING _IRSHIVEE lent: MUNCHY

POLOLOES

MUNCHY

o

. [I' ﬁ HI]NEY NATURAL POTATY

89 532 139

Posts Followers Following

E. MINT NATURAL POTAID

MUNCHY

L TR




Social Media Client: iil<angll
Al Mishkat uAlMishkat,

PLATEAU

2.487 11.579 634
posts followers following

Follow -

Al Mishkat

b)) Az a9 jedb dS oY ‘



- LINDBERG.
DIGITAL MARKETING SVt Lindberg NUTRITION S

9:41 PM -

Lindberg ~

£ 334 211K 134 ' i Ly
" Posts Followers  Following . E; .

: : : Hair, Skin
Profile Name : . 0 P e &MNails'
Lorem ipsum. Lorem ipsum. . o= - Gummies
blog.loremipsum.com - at gl N e

Double Strength

1200 mG [

< RshOil |




Social Media

DIGITAL MARKETING

STOMACH

HEALTHY BREAKFASTS
ARE NOW AVAILABLE 1

Client:
Shooters Club

—CcLupD

BASKETBALL
=

- YOUR CHAMP

NEVER BEEN HEALTHIER

- YOU

SH:{ATERS

club

A

¥ L

A
R CHAMP

NEVER BEEN SAFER



Hamol

2.487 11.579 634

h ﬂ "l I] ‘ posts followers following
<re o

Hamol

P R | [ | I,
........

hn A @ o s

Social Media

i

s\ 7 =

Joola (o gulite dcgano
dlolsS 6 b duliell

Client:
TOGO Fast Food

@ i
= Vitalin
nen san)

|

B i
(EETLIT

dacli 6l




Sehnaoui travel & tourism +) SEHNAOUI

TRAVEL&TOURISM

DIGITAL MARKETING Social Media Client: | §> wrgliag

o rglian ~ "BL“ﬂin gfiﬂffﬂLL“‘n

% i SEHNAOUI R 1 SEHNAOUI | SEHNAOUI
SEHNAOUI lgJI5 GLilgdan g " o
i ol . A
L gl alolo go &ljjouu gl
2.487 11.579 634
posts followers following
&
I |
]
Sehnaoui
® www.sehnaouisy 0 wwwsehnaouisy @ www.sehnaouisy
@ 4963593014271 @ 96399301427 @ 1953993014271

<, rotian - “UE?_E <, rglinno
WP sewnon B seevion & smivon

Wl Uloi 43401 2Lyl

© www.sehnaouisy @ www.sehnaoui.sy @ www.sehnaouisy /1 e ——
® 4963993014271 ® 963993014 271 ® 1963993014271




G UESS WH©O?

G UESS WHO?

Worldcup Full Campaign

Client:
Kazdoura

wiliioll fs1 Jajipl
Jusigall 3 jgé
( JLexdiil 70)

999 like

#photo#thebest#like#cool

A Q H O £

Tnstagram N

° kazdouranuts

® Q Vv . N

as)Liw §pall sislg
pllall yuls o

‘5

)93

Kazdowa




Social Media Client: ¥
Sherry O

- a0
'ﬁ' 'ﬁ'
bie bid

PLATEAU aly 3l G elil auad
ity A3 I bl ad
LS i Jadi oy gl o
2.487 11,579 634 e L P - T
AL g il Bigtas e plata P Lkl [ ﬁru_:. A

posts followers following A0 300 3 o A el

Sherry coal




Social Media

ROVUS v

 ROVLS 334 211K 134
q Posts Followers Following

Profile Name
Lorem ipsum. Lorem ipsum.
blog. loremipsum.com

Igay)lg 195
JgiSL6 yugog) GuisSo
dLolSioJl &luyms)I

Uugog) GiuiSo il
duLpSIIjgisLo

waj o) aJliodl diam)l

cnb0 (g col (Jo Jwl



FOLLOW US

Marketing Avenues
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LET'S GET IN TOUCH.

DUBAI, UAE

+971 55 114 3140
+971 4 4462073

info@marketingavenues.co
www.marketingavenues.co

Empire Heights, Business Bay
P.O.Box 11526 Dubai, UAE

Damascus, Syria

+963 946 227335
+963 11 443 888 00

info@marketingavenues.co
www.marketingavenues.co

Kassaa - AL Khoury Sq.
/38 Damascus - Syria




